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Relevance of Mission and Vision Statement
Mission and vision statements are designed to attract attention and probably the loyalty of projected clients. For this reason, their craft uses enticing language such as those used in a marketing scheme (Wheeler, 2017). Do companies hold to their statements in their operations and relations? 
Mission and vision statements.
Telogical Systems is a private limited liability telecommunication company that specializes in information services and competitive research. It provides data and tools to businesses which prove to be immediately actionable to the recipient's team and of significant impact to their businesses. Telogical's mission is to ensure that the exceedingly intricate U.S. telecommunications field is convenient, handy and convenient, imparting to clients with an unparalleled approach to cut-throat appraisal intelligence and data modeling. They strive to provide indispensable solutions to help companies make more informed decisions and successfully understand and navigate the competitive landscape. The company aims to attain its vision of providing an exciting and empowering experience, and a stable workplace for its employees. 
Adherence to mission and vision in business functions
Telogical Systems, LLC dispenses cut-throat appraisal information clarifications for the telecom and cable field in the United States. It renders sales and retention solution, which have applications provision of information considered competitive to sales and services. The company also monitors and analyzes solutions to identify activities and information that might help gain a competitive advantage. As such, the company's actions are solely reliant and directed by their mission statement. 
Mission and vision effects on employee quality
In favor of its vision statement, the company offers the excitement of a start-up, while still providing the security associated with more mature firms. The senior management genuinely cares for its employees and makes significant strides in providing a workplace with excitement. The company pays for specific services and offerings for the employees, and is flexible about employee commitment, and thus provides essentials for its employees to grow. The company's operations are transparent, and hence the employees facilitating the employees and managers to engage in motivational and enlightening conversations (Aithal, 2015). The company's transparency initiatives also promote mentorship of the employees, and the open nature of the working environment is structured to provide sufficient balance between work and life. 
The culture of the organization
The culture at Telogical Systems is welcoming, friendly, a high-trusting environment creating a society that relies on their colleagues to be respected, fair and ethical. The employees proof to be capable and bright, where people are noted to laugh and share ideas, without any political arguments or interference. The company practices meritocracy where the staff's opinions are heard, and so they have a daily opportunity to make an impact (Jondle, Ardichvili, & Mitchell, 2014). Telogical System constantly challenges its employees to learn, think, grow, and to make a difference. 
Conclusion
Telogical System abides by its mission and vision statements and has implemented the same into its working culture. The mission and vision statements characterize them, and as such, the organization abides by them as a code of conduct.
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